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CHAPTER ONE:
THE BRAND

1

ABOUT THE BRAND

The current business model of the
Crystal Palace Skating Rink local to Las
Vegas is severely outdated and in need
of a remodel. This remodel is extremely
necessary for the company in order to
continue to make profits. The name,
logo, and the entire aesthetic of this
brand will be remade to better appeal
to the current trends in the youth and
millennial society.
Instead of focusing strictly on
the design of the 1980’s disco era, the
new remodel will go back to the roots
of Las Vegas and focus on neon, but
with a twist. Currently, a type of pastelneon is becoming very popular, and
this design plans to embrace that. Soft
colors with a few splashes of bright ones
will be used continuously throughout
the brand of the company. The brand
will also focus on using designs with
a lot of movement, since it is a skating
rink which focuses on movement.
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MOOD BOARD
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JUST ROLL WITH IT.

CHAPTER TWO:
THE LOGO
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ABOUT THE LOGO

This logo was made to replace the
existing logo for the Las Vegas local
skating rink: Crystal Palace. A much
simpler, one color design was created
to replace the multicolor, image-heavy
logo that the company currently uses.
The design is an outline of a single roller
skate, with many lines integrated within
it to give the design movement. These
interior lines are also there to make
the logo feel like it is vibrating, much
like how neon vibrates. The repeated
pattern also follows the aesthetic of the
brand.
The wheels of the skate are left
empty. This creates a break from the
very busy design and gives the viewer
a place to rest their eyes. The wheels
are a main point in the design, because
roller skate wheels are very distinctive.
The shape and style of the roller skate
wheel is also integrated throughout the
design of the brand as well.
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CORRECT SIZING & PLACEMENT
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SECONDARY LOGOS

1

2

1. This is simply the name and tagline
of the brand.
2. This is the imagery and main
component of the brand.
Both designs are created to stand alone
without having to always be placed
together.
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INAPPROPRIATE USE OF LOGO
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LET THE GOOD TIMES ROLL.

CHAPTER THREE:
THE COLOR SCHEME

This color scheme came primarily from
swatching and perfecting colors that existed
in the neon signs located in the moodboard
for this brand. There is a perfect mix of neon
and pastel to fit the theme of the brand.
There are mainly different variations of
pink and purple because those are the two
of the most popular colors found in modern
neon signs.
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C: 0% R: 251
M: 17% G: 219
Y: 0% B: 233
K: 0%

C: 0% R: 250
M: 29% G: 193
Y: 15% B: 192
K: 0%

PINKS

C: 0% R: 254
M: 5% G: 243
Y: 0% B: 247
K: 0%

C: 5% R: 233
M: 43% G: 163
Y: 11% B: 183
K: 0%

C: 4% R: 232
M: 63% G: 126
Y: 16% B: 157
K: 0%
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C: 23% R: 192
M: 27% G: 181
Y: 0% B: 218
K: 0%

PURPLES

C: 9% R: 226
M: 21% G: 203
Y: 0% B: 227
K: 0%

C: 24% R: 191
M: 55% G: 132
Y: 0% B: 186
K: 0%

C: 33% R: 175
M: 37% G: 157
Y: 21% B: 173
K: 0%
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C: 30% R: 178
M: 47% G: 143
Y: 0% B: 194
K: 0%

ALWAYS KEEP ON ROLLING.

CHAPTER FOUR:
THE TYPOGRAPHY

Futura Condensed Medium
Futura Medium
Futura Bold
Futura Condensed ExtraBold

Relation Two
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ABOUT THE TYPOGRAPHY

The typefaces used for this brand
were specifically picked because they
perfectly matched the pastel and neon
sign aesthetic that the brand is trying to
accomplish.
Futura is the main font used for
the Neon Centric brand. It is a legible
san serif that can be easily read when
printed in a small print and also looks
nice when printed on a larger scale.
Futura also has multiple members in
it’s family, which makes it even more
versatile. The brand uses the condensed
medium, medium, bold, and condensed
extrabold versions of this font.
Relation Two is the font used in
the logo of Neon Centric. It is a thin
script font with an evenly distributed
weight, which makes it easier to use
when making neon signs. It is legible,
even when used at a small size.
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Futura Condensed Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ? , . / \ |< > ( ) { } [ ]

Futura Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ? , . / \ |< > ( ) { } [ ]

Futura Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ? , . / \ |< > ( ) { } [ ]

Futura Condensed ExtraBold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ? , . / \ |< > ( ) { } [ ]

Relation Two
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ? , . / \ |< > ( ) { } [ ]
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YOU’RE ON A ROLL.

CHAPTER FIVE:
THE IMAGERY
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ABOUT THE IMAGERY

Neon Centric mainly uses patterns.
The patterns used are simple, but eye
catching and capture the aesthetic of
the brand.
One of the main design aspects
used throughout the brand is line. When
used correctly, a line can be a very
powerful design. In the Neon Centric
branding, lines are used multiple ways.
A main way lines are used is in a
repeating pattern that experiments with
line weight. Another way the brand
utilizes line is through a simple, stylized
line that acts as a simple break from
the other repeating lines. Neon Centric
chose to use lines as a major design
component because they can be used
to create both a simple and a complex
design.
Another design aspect is the use
of shape. By repeating the basic shape
of a roller skate, a solid pattern can
easily be made.
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